
50 Digital Marketing Strategies to Launch Your Product



50 Digital Marketing Strategies to Launch Your Product

Index

2

STRATEGIES TO KEEP IN MIND FOR EVERY LAUNCH 
1. People-Led Marketing
2. The 5A’s of Marketing
3. Determining the Right Metrics and Using Predictive 

Analytics
4. Allbound Marketing
5. Cross-Selling and Related Sales
6. AI Testing

ORGANIC STRATEGIES
7. Omnisearch (OSO) Optimization
8. Launching a Brand Blog
9. UGC-Driven Campaigns (User-Generated Content)

10. Educational Mini-Series in Stories
11. Short-Form Video Content Creation
12. YouTube Channel 
13. Podcast and Videopodcast for Brands
14. Public Relations and Press Releases
15. Lead Magnets (Webinars, Ebooks, Reports, Studies)
16. Interactive Content
17. Story Behind the Product
18. Social Listening
19. Gamification and Augmented Reality

20. Free Trials or Sampling
21. Experiential and Sensory Marketing
22. Digital Micro-Communities
23. Interaction in Online Forums
24. Employee-Generated Content
25. Email Storytelling Series
26. Expanded Content Based on FAQs



50 Digital Marketing Strategies to Launch Your Product

Index

19. Gamification and Augmented Reality
20. Free Trials or Sampling
21. Experiential and Sensory Marketing
22. Digital Micro-Communities
23. Interaction in Online Forums
24. Employee-Generated Content
25. Email Storytelling Series
26. Expanded Content Based on FAQs

PAID STRATEGIES 
27. Native Advertising and Branded Content
28. Programmatic Advertising
29. Augmented Reality (AR) Ads for Immersive Experiences
30. Podcast and Audio Streaming Ads for Targeted Reach
31. Social Ads: AI-Powered Social Campaigns
32. Performance-Driven SEM
33. 360-Degree and Interactive Videos
34. Workshop or Paid Training Sessions
35. Develop an App for Your Product
36. In-App Advertising
37. Live Commerce
38. AI-Powered Product Feed Optimization
39. Leverage Marketplace like Amazon or Miravia
40. SMS Campaigns
41. Collaborate with Content Creators and Influencers
42. WhatsApp Business Campaigns
43. Video Ads on YouTube
44. Paid Partnerships
45. Geo-Targeted Ads
46. Remarketing Campaigns
47. Affiliate Marketing Programs
48. Link-Building Strategy
49. AI Agents
50. AI-Powered Personalized Product Recommendations

3



50 Digital Marketing Strategies to Launch Your Product

Introduction00

http://www.facebook.com/pages/Cyberclick/207905862604108
https://www.youtube.com/@marketing-explained
https://www.linkedin.com/company/1315099
https://www.tiktok.com/@cyberclick
https://www.instagram.com/cyberclicknet/
https://twitter.com/cyberclicknet


50 Digital Marketing Strategies to Launch Your Product

The launch of a new product or service in the market can be the 
beginning of something great, or a failure if not approached 
correctly. The marketing world has had to adapt to an environment 
that is constantly changing and evolving. When you launch your 
project to the market, you must be on top of the latest trends and 
tools that can be useful for your marketing campaigns.

From social networks to chatbots, digital marketing is very broad 
and, as a company, you can select the channels that best suit 
your needs.

In this digital guide, we provide the top strategies used today. We 
invite you to read them all to get inspired with ideas to launch your 
product, service or your own company and start using those that suit 
your needs and your potential customers.

Introduction
00
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People-Led Marketing
01

Launching a product successfully requires more than just innovative 
campaigns or eye-catching visuals—it needs a strategy rooted in 
understanding people. People-led marketing is a holistic approach 
that centers on your audience's needs, behaviors, and emotions, 
making sure that your message resonates deeply and drives action. 
This strategy aligns your marketing efforts with what truly matters to 
your customers, establishing trust and loyalty from the very beginning.

Empathy is at the core of people-led marketing. It starts with 
understanding your ideal audience through tools like buyer personas, 
customer journey mapping, and behavioral insights.  

This allows you to create campaigns that speak directly to their 
challenges, aspirations, and preferences. Instead of broadcasting your 
product’s features, you’re addressing their needs and positioning your 
brand as a solution they truly value.

People-led marketing goes beyond one-way communication. It thrives 
on interaction and collaboration. By incorporating customer feedback 
or engaging in important conversations on social media, you 
demonstrate that your audience's voice matters. This not only builds 
stronger relationships but also helps refine your product or message to 
meet consumers’ evolving expectations.

This approach also emphasizes long-term connections over 
short-term wins. While a product launch might seem like a singular 
event, people-led marketing allows it to become a stepping stone to 
creating a community of loyal customers. By focusing on transparency, 
authenticity, and personalized experiences, you set the stage for 
sustainable growth and repeat engagement.
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Ultimately, people-led marketing transforms a product launch into a 
shared journey between your brand and its audience. It’s not just 
about selling—it’s about building trust, creating value, and cultivating 
relationships that last far beyond the initial campaign. When people 
feel understood and valued, they don’t just buy products—they 
become advocates for your brand.
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The 5A’s of Marketing
02

Cyberclick’s 5A’s of marketing—aportar (add value), ayudar (aid), 
anticipar (anticipate), adaptar (adapt), and automatizar 
(automate)—offer a comprehensive framework to successfully launch 
your product while meeting the needs of your target audience. Each 
step focuses on building strong connections with your customers and 
ensuring an agile, value-driven marketing strategy.

Aportar (Add Value): At the center of any successful marketing 
strategy is the ability to provide real value to your audience. Showcase 
how your product solves their pain points or improves their lives. Use 
content marketing, social proof, and educational resources to position 
your brand as an indispensable solution.

Ayudar (Aid): Helping your audience goes beyond just selling, it’s 
about building trust. Offer support at every stage of the customer 
journey, whether through personalized customer service, interactive 
chatbots, or valuable tools and guides. Show them that your brand is 
invested in their success.

Anticipar (Anticipate): Anticipating the needs of your customers 
enables you to stay one step ahead. Leverage data analytics, customer 
feedback, and market trends to identify emerging preferences and 
concerns. Proactively address these insights in your campaigns and 
product updates to exceed expectations.

Adaptar (Adapt): Flexibility is key in today’s competitive landscape. 
Continuously adapt your strategies based on performance metrics and 
customer behaviors. Whether it’s adjusting your messaging, exploring 
new platforms, or refining your product offerings, being agile 
guarantees relevance and effectiveness.
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Automatizar (Automate): Automation allows you to scale your efforts 
without losing personalization. Use marketing automation tools to 
facilitate repetitive tasks such as email campaigns, social media posts, 
and lead nurturing workflows. This frees up time to focus on crafting 
deeper connections with your audience.
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Determining the Right Metrics
and Using Predictive Analytics

03

To effectively launch a product, it is important that you track the right 
metrics and take advantage of predictive analytics to guide your 
decisions. This data-driven approach allows you to identify what truly 
matters for your business and anticipate future trends, giving you a 
competitive edge.

Start by defining your objectives. Are you aiming to increase brand 
awareness, generate leads, or boost sales? Align your metrics with 
your goals. For example, if awareness is your focus, monitor 
impressions, reach, and social media engagement.

If conversions are your priority, track metrics like click-through rates 
(CTR), conversion rates, and customer acquisition costs. Avoid vanity 
metrics that don’t contribute to actionable insights, such as follower 
counts or generic website traffic.

Predictive analytics takes your data a step further by using historical 
information and algorithms to forecast future behaviors. This 
technology can help you anticipate demand, optimize pricing 
strategies, and identify high-value customer segments. For instance, 
analyzing past campaign performance can reveal the best times to 
launch new promotions or identify which channels yield the highest 
return on investment (ROI). Equip your team with tools like Google 
Analytics, CRM platforms. Double check that your data is clean, 
up-to-date, and integrated across systems to provide a 
comprehensive view of your marketing efforts.
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Allbound
Marketing

04

Allbound marketing represents the perfect balance between inbound 
and outbound marketing, combining the strengths of both to create 
a comprehensive strategy for your product launch. By merging these 
approaches, you can attract your ideal audience while also reaching 
out to potential customers, making sure that no opportunity is 
overlooked.

Allbound marketing helps sell products by creating a 
relationship-based approach that guides customers through the 
buying journey in a non-intrusive way. By focusing on content that 
educates, builds trust, and empowers customers, brands can drive 
more conversions and create long-lasting customer loyalty.

Inbound marketing excels at drawing prospects to you through 
valuable content, SEO, and social media, while outbound marketing 
uses tools like email campaigns, paid ads, and direct outreach to 
deliver your message to your target audience. Together, they create a 
powerful synergy that boosts brand visibility and engagement. But 
how exactly does it work? Allbound marketing begins by 
understanding your audience. 

Use inbound tactics to educate your prospects with blog posts, white 
papers, and videos that address their pain points. Then, amplify these 
efforts with outbound strategies such as retargeting ads, personalized 
emails, and direct sales outreach to re-engage and convert leads.
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If well implemented, this integrated approach allows for consistent 
messaging across all touchpoints. Moreover, content created for 
inbound campaigns can be repurposed for outbound initiatives, saving 
time and resources while maintaining a cohesive brand voice. 
Additionally, data from outbound efforts can inform your inbound 
content strategy.

Marketing automation platforms and systems, and analytics tools are 
critical to executing allbound marketing effectively. These 
technologies enable you to track and analyze customer behavior, 
personalize interactions, and measure results, ensuring that every 
campaign is data-driven and impactful.
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Cross-Selling
and Related Sales

05

In 2025, the key to successful cross-selling and related sales lies in 
personalization. With access to vast amounts of customer data, 
businesses can create hyper-targeted recommendations that are 
organic and relevant. AI-powered tools will help marketers predict 
which products or services a customer is likely to be interested in, 
based on their browsing behavior, purchase history, and even social 
media activity. This makes the recommendations more accurate 
and engaging, resulting in higher conversion rates. 

Cross-selling works because it builds upon the principle of relevance. 

By suggesting related items that genuinely add value, you demonstrate 
a deep understanding of your customers' needs. For instance, if 
someone is purchasing a camera, offering a memory card, tripod, or 
protective case aligns perfectly with their interests and goals.

Start by analyzing your product catalog and identifying natural 
pairings. Then, use your customer data to personalize 
recommendations. Tools like AI-driven product recommendation 
engines or CRM platforms can help identify patterns and suggest the 
most relevant options. 

Timing is also crucial—suggest related items during the purchase 
process or immediately afterward. 

On top of that, when customers feel that your suggestions really solve 
their problems or improve their experience, they’re more likely to return 
for future purchases. 
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Additionally, this approach helps you build a stronger relationship by 
positioning your brand as a trusted advisor. To avoid overwhelming 
customers, limit your recommendations to a few high-value 
options. 

Use clear and concise messaging that explains why each suggested 
item is relevant. Also, consider bundling complementary products at a 
slight discount to make the offer more attractive.
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AI Testing
06

AI testing is the next evolution of A/B testing, using artificial 
intelligence to optimize your marketing strategies faster and with 
greater precision. AI can quickly identify patterns and optimize key 
variables, allowing you to run more effective and data-driven tests. For 
selling products, this means faster and smarter decisions on what 
messaging, images, or offers will resonate best with your audience.

Traditional A/B testing involves comparing two or more variations of a 
marketing element, such as email subject lines or landing pages, to see 
which performs better. AI testing takes this a step further by analyzing 
multiple variables simultaneously. 

Using algorithms and machine learning, AI tests numerous 
combinations—headlines, images, and more—to identify the 
best-performing configurations in real-time.

AI testing saves time and resources while delivering more 
accurate results. Instead of running sequential tests over weeks or 
months, you can analyze and optimize your campaigns in days. This is 
particularly important during a product launch, where quick pivots can 
mean the difference between hitting or missing your goals. AI also 
detects patterns and trends that might not be immediately apparent, 
providing deeper insights into your audience’s preferences.

Use AI testing to refine your landing pages, optimize ad creatives, and 
perfect your email campaigns. For example, it can help you determine 
which headline, product description, and call to action (CTA) 
combination generates the highest number of conversions. The result 
is a highly tailored user experience that resonates with your audience.
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Start with tools that offer AI-powered testing features. Platforms like 
Optimizely or specialized AI testing solutions can be easily integrated 
into your existing campaigns. To allow the AI to perform effectively, 
your data must be clean and structured. Be sure to also define clear 
goals for each test to measure success accurately.
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Organic Strategies
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Omnisearch Optimization
(OSO)

07

Omnisearch optimization (OSO) is becoming a vital part of modern 
SEO. As consumer behavior continues to evolve, people search for 
products in more places than ever—whether on search engines, social 
media, voice-activated assistants, app stores, or even within video and 
image-based platforms. 

Unlike traditional SEO, which focuses mainly on Google, omnisearch 
encompasses all digital touchpoints, offering a broader opportunity for 
discovery and engagement. By embracing omnisearch optimization, 
you’ll be prepared to meet the demands of users who seek integrated, 
comprehensive search experiences.

To take full advantage of omnisearch, you must optimize your 
product’s content for various platforms. Each platform has unique 
algorithms and search behaviors, and your content needs to align with 
them. 

For instance, optimizing for voice search means using short and 
conversational phrases, while for app stores it could mean including a 
compelling title and rich product descriptions. These variations show 
the importance of tailoring your content to fit different search queries 
and interfaces.

By adopting omnisearch, you create a multichannel strategy that 
brings more visibility to your product. Whether a potential customer is 
using a mobile phone, voice assistant, or browsing social media, your 
product will appear at the right moment. This level of exposure 
increases the chances of being found when users are actively 
searching for information, simplifying their decision-making process. 
When you make your product discoverable across multiple platforms, 
you significantly boost traffic and conversions.
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For product launches, omnisearch is especially effective as it reaches 
users at different stages of the buying journey. 

Whether someone is in the discovery phase, comparing options, or 
ready to purchase, they are more likely to find your product in the 
format that suits them. 

With omnisearch, you connect with potential customers on their terms, 
regardless of the platform they use.

To thrive in this evolving SEO environment, focus on high-quality 
content that adapts to both traditional and emerging platforms. By 
embracing these innovations, you’ll position your product for success 
in a competitive and dynamic digital ecosystem.
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Launching
a Brand Blog

08

A brand blog is a powerful way to create genuine connections with 
your audience while also positioning your product as a solution to 
their needs. Launching a blog during your product launch allows you 
to share valuable content that builds trust and drives organic traffic to 
your website. Thus, develop a blog focused on your brand, product, or 
services to educate, inform, and organically attract your target 
audience through valuable content.

In short, a blog serves as a hub for answering your audience's 
questions, addressing their challenges, and highlighting the benefits of 
your product. 

By publishing articles that are relevant to your target audience, you can 
attract potential customers who are searching for solutions online. For 
example, a skincare brand launching a new product might create posts 
on common skincare concerns or seasonal routines, naturally 
introducing the product as part of the solution.

Focus your blog content on topics that align with your product’s value 
proposition and your audience’s interests. Start with keyword research 
to identify what your audience is searching for, and use these insights 
to create posts that rank in search engines. 

Write in a conversational tone and break up your content with 
visuals, lists, and subheadings to make it engaging and easy to read.

Promote your blog posts across social media, email campaigns, and 
other marketing channels. Create teaser content for platforms like 
Instagram or LinkedIn that links back to a full article. Collaborate with 
influencers or industry experts to write guest posts, which can 
further expand your reach.
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Use analytics tools to track your blog’s performance, such as page 
views, time on page, and click-through rates. These insights will help 
you tweak your strategy and create content that resonates more 
deeply with your audience.

Launching a brand blog is a strategic way to build authority, connect 
with your audience, and generate interest during a product launch. By 
consistently sharing valuable and relevant content, you can attract the 
right audience and guide them toward discovering your product.
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UGC-Driven Campaigns
(User-Generated Content)

09

User-generated content (UGC) is a powerful way to amplify your 
product launch by leveraging the voices of your customers and 
community. UGC includes photos, videos, reviews, challenges, and 
testimonials created by users that showcase your product in authentic, 
relatable ways. By integrating UGC into your marketing strategy, you 
can build trust, engagement, and expand your reach. Therefore, 
encourage your community to create content related to your product. 

User-Generated Content (UGC) is deeply intertwined with people-led 
marketing because it places real customers at the center of your 
brand’s narrative. 

People-led marketing focuses on building authentic connections by 
allowing your audience to take part in the marketing process, rather 
than relying solely on brand-created content. UGC empowers your 
customers to share their experiences, opinions, and stories, creating a 
more personal, organic connection with your product or service.

When you embrace UGC, you're tapping into the trust people place in 
each other. Consumers are more likely to engage with content created 
by their peers than with traditional advertising. 

UGC offers social proof—whether it’s a product review, an unboxing 
video, or a social media post featuring your product, it’s seen as more 
authentic and relatable. This aligns with people-led marketing’s core 
principle of putting the audience’s voice at the forefront of your 
campaigns.
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By integrating UGC into your marketing strategy, you create a cycle of 
engagement where customers feel more involved and valued. They 
become ambassadors for your brand, and their content helps amplify 
your message in a way that resonates with other potential customers. 
This connection between UGC and people-led marketing drives greater 
brand awareness, trust, and loyalty—ultimately fueling your product’s 
success.

Modern consumers value authenticity. UGC resonates because it 
comes from real people sharing their genuine experiences with 
your product.

It adds a layer of social proof that traditional advertising often lacks. 
For example, a potential customer is far more likely to trust a peer’s 
glowing review or a relatable Instagram post than a polished ad.

Create opportunities for your audience to contribute content.

Run hashtag campaigns, encourage reviews, or host contests 
where customers share their experiences for a chance to be featured. 
For instance, a fitness brand could invite users to post their workout 
routines with a branded hashtag, showcasing the product’s role in their 
success.

Highlight user content in your campaigns, offer exclusive perks, or run 
giveaways to keep the momentum alive. This creates a positive 
feedback loop, inspiring more customers to join in.
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Educational
Mini-Series in Stories

10

Engage and inform your audience by publishing short series on 
Instagram Stories, TikTok, or LinkedIn with educational or inspiring 
content related to your product. An educational miniseries delivered 
through stories is a creative way to connect with your audience and 
provide valuable insights during your product launch. Stories, with their 
temporary and interactive format, offer a unique opportunity to share 
concise, relevant content that keeps viewers interested.

Stories on platforms like Instagram, Facebook, and TikTok grab 
attention due to their short and visually dynamic format. 

They allow you to present information in an easily digestible way, 
perfect for building curiosity and maintaining audience interest. By 
breaking down content into smaller, manageable pieces, you 
encourage viewers to return for each new installment.

Identify topics or questions that your audience wants to learn about. 
Break them into short episodes, each focusing on one specific aspect 
of your product or industry. For example, a tech company could create 
a miniseries on productivity tips, showing how their product fits into 
daily routines. Use visuals, captions, and polls or Q&A stickers to 
make the series engaging and participatory.

Stories provide a chance to interact directly with viewers. Invite them 
to ask questions, share feedback, or suggest topics for future episodes. 
This dialogue helps you learn about their needs and preferences, 
making your content more relevant and meaningful.

Build excitement by teasing the series before its launch. Use 
highlights to save past episodes for easy access and share updates 
about new installments across other channels, such as email or your 
website.
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An educational miniseries allows you to demonstrate expertise while 
addressing your audience's needs. By sharing knowledge and practical 
advice, you build trust and encourage them to explore your product 
further. This format creates a connection that keeps your brand top of 
mind throughout their decision-making process.

27



50 Digital Marketing Strategies to Launch Your Product

Short-Form Video
Content Creation 

11

On platforms like TikTok, Instagram Reels, and YouTube Shorts, focus on 
developing an organic content strategy through your own channels. 
Create engaging, authentic, and trend-driven videos that showcase 
your product's value, share user experiences, or tell compelling brand 
stories. Use platform-specific features, such as trending sounds or 
hashtags, to maximize visibility and encourage interaction without 
relying on paid promotions.

Use short-form content like educational Reels and TikToks to teach 
something useful related to your niche. For example, "5 quick tips for 
[problem your product solves]." 

These videos are designed to fit into the fast-paced consumption 
habits of modern consumers. Their concise nature allows you to 
highlight your product’s benefits, demonstrate its use, or tell a story in 
an engaging and visually appealing way. Short-form videos are perfect 
for sparking curiosity and encouraging viewers to take the next step, 
whether that’s visiting your website or learning more about your brand.

First, outline a clear purpose for each video. Focus on one main idea 
or message that you want to convey. 

Use strong visuals, snappy editing, and on-screen text to deliver your 
message quickly and effectively. You can create tutorials, 
behind-the-scenes content, or highlight user testimonials in an 
engaging way.

Use trending music or effects to make your videos more relatable and 
shareable.
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Short-form videos thrive on interaction. Add captions, prompts, or call 
to action overlays that encourage viewers to comment, share, or visit 
your profile. Ask questions or invite viewers to participate in challenges 
that tie into your product’s features or benefits.

Distribute your short-form content across multiple platforms and 
adapt it to reach different segments of your audience. Experiment 
with hashtags, different posting times, and ad placements to 
maximize visibility and engagement. Track the performance of each 
video to refine your approach and create content that resonates more 
deeply with your audience.

Short-form video creation offers a direct and creative way to connect 
with potential customers and showcase your product. By crafting 
compelling, concise content, you can build excitement and spark 
interest, making your product stand out in a crowded digital space.
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Create a
YouTube Channel

12

Launching a YouTube channel is a powerful way to establish your 
brand’s presence on one of the most influential platforms in the 
digital landscape. As the second most-visited search engine in the 
world after Google, YouTube provides unparalleled opportunities for 
visibility and organic growth. 

By creating high-quality, value-driven content such as tutorials, 
product demos, behind-the-scenes insights, or customer success 
stories, you can showcase your product while also building trust and 
authority in your area of expertise.

YouTube’s audiovisual format is ideal for engaging audiences and 
delivering messages in an impactful way. A well-thought-out 
YouTube strategy also supports your SEO efforts, as videos can be 
optimized with keywords, descriptions, and tags to rank both on 
YouTube and in Google search results. 

By strategically placing CTAs within your videos and leveraging 
YouTube’s lead-capture tools like links, forms, and cards, you can 
drive traffic to your website and convert viewers into leads.
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Podcast and Videopodcast
for Brands

13

Podcasts and videopodcasts are powerful tools for brands looking to 
build deeper connections with their audience. These formats allow you 
to share in-depth content, showcase expertise, and engage with 
listeners in a more personal and conversational way. For product 
launches, branded podcasts or videopodcasts offer a platform to share 
industry insights, tell your brand story and highlight your product’s 
value.

These formats cater to audiences who seek valuable information or 
entertainment during their daily routines. 

Whether listeners are commuting, working out, or unwinding, podcasts 
and videopodcasts provide a flexible way to connect. The combination 
of voice and visuals in the case of videopodcasts creates a 
multidimensional experience that leaves a lasting impression.

Start by defining your target audience and the topics that matter 
most to them. Your content should address their interests, challenges, 
or questions that tie back to your product or industry. 

Structure episodes with a clear introduction, key discussion points, and 
a memorable closing statement. For videopodcasts, add visual 
elements like product demonstrations, graphics, or guest interviews to 
make your content dynamic.

Build a connection by inviting industry experts, hosting Q&A 
sessions, or sharing behind-the-scenes insights. Encourage 
listeners to subscribe, share episodes, or leave comments. Use calls to 
action within the content to guide them toward learning more about 
your product or brand.
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Distribute episodes on popular platforms like Spotify, Apple Podcasts, 
and YouTube. Share snippets or highlights on social media to attract 
new listeners. Collaborate with influencers or other podcasters to 
expand your reach and grow your audience.

Podcasts and videopodcasts allow you to connect with your audience 
in an authentic way while sharing valuable narratives. By using these 
formats, you can create lasting engagement and position your brand as 
a trusted voice in your industry.
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Public Relations
and Press Releases

14

Public relations (PR) and press releases are essential tools for 
organically creating buzz and building credibility around your product 
launch. By crafting targeted messages and sharing them through 
trusted media outlets, you can connect with your audience and 
position your brand as a critical player in your industry.

PR efforts help you reach your target audience by leveraging the 
influence and reach of media outlets, bloggers, and journalists. Press 
releases, when written effectively, act as a gateway for delivering key 
updates about your product or brand to a broader audience. 

They create awareness and spark interest, especially when your 
message aligns with current industry trends or addresses pressing 
consumer needs.

Recent research by SEER Interactive shows how brand mentions within 
AI-powered answers can drive visibility. When a company’s brand is 
referenced in the context of AI platforms, the mentions can have a 
considerable impact on how consumers view your product. In fact, the 
study found that AI-generated content often references brands that 
are aligned with the public’s growing interest in specific topics, such as 
sustainability or innovation.

Leveraging these insights allows you to increase the chances of your 
brand being highlighted in AI responses, which could lead to further 
organic mentions and positive attention.

Start with a compelling headline that grabs attention immediately. 
Follow with a concise opening paragraph that outlines the most 
important details—the who, what, when, where, and why of your 
announcement. 
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Include quotes from company leaders or experts to add credibility and 
humanize your message. To keep your audience engaged, use clear, 
direct language and avoid industry jargon. Combine your press 
releases with broader PR strategies. 

For example, pitch your story to niche publications, arrange interviews 
with company representatives, or organize events for journalists and 
influencers. 

These actions help solidify relationships with the media and provide 
additional exposure for your product. Plus, a well-crafted press release 
could have an additional benefit of being recognized by AI systems, 
further expanding your reach.

Distribute your press release through multiple channels, including 
online PR distribution services, your website, and social media 
platforms. Share the content directly with relevant journalists or 
outlets that cover your industry.

Monitoring the performance of your efforts by tracking mentions and 
engagement can provide invaluable insights. If AI platforms begin to 
reference your brand more frequently, this could be a key signal that 
your PR strategy is resonating and gaining traction within broader, 
tech-savvy audiences.
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Lead Magnets
(Webinars, Ebooks, Reports, Studies)

15

Lead magnets are a strategic tool for generating excitement and 
engagement during your product launch. By offering valuable 
resources such as webinars, ebooks, reports, or studies, you can 
attract the attention of potential customers and build anticipation for 
your product. These resources not only capture leads, but also 
educate your audience, positioning your product as the ideal solution 
to their needs.

Lead magnets help you connect with your target audience by 
addressing their most pressing questions or challenges. In other 
words, they should simplify tasks related to your product. 

They provide an opportunity to explain your product’s benefits and to 
show how it fits into your audience’s life or business. This could 
translate to a webinar that showcases your product’s features in 
action, for instance.

Focus on creating content directly related to your product launch. 
Develop resources that align with the outcomes the product delivers. 
For instance, if you’re launching a fitness app, a report on top fitness 
trends or a webinar on how to create effective workout routines could 
attract your ideal audience. High-quality design and easy-to-digest 
content will keep your audience engaged. 

Webinars are an excellent way to demonstrate your product’s 
capabilities live, allowing attendees to ask questions and interact with 
your brand. Ebooks or guides can provide in-depth insights, showing 
the value of your product, while establishing your authority in the 
market and building trust. Studies or reports that back your product’s 
benefits with data can be especially impactful for B2B launches.
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Use targeted landing pages, email campaigns, and social media ads to 
promote your lead magnets. Gated content, where users exchange 
their email for the resource, can also help you build a strong contact 
list for follow-up communications throughout your launch campaign. 

Lead magnets are a powerful way to generate buzz and attract 
qualified leads during a product launch. By providing relevant, 
high-value content, you create a connection with your audience that 
drives interest and positions your product as the solution they’ve been 
looking for.
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Interactive
Content

16

Interactive content captivates your audience and creates memorable 
experiences during your product launch. It features elements that 
actively involve users, encouraging participation and driving deeper 
engagement with your brand.

Interactive formats like quizzes, polls, infographics, calculators, or 
interactive videos grab attention by making the user an active 
participant. This increases their time spent engaging with your content 
and helps you collect valuable insights about your audience’s 
preferences and behaviors. 

For example, a clothing brand launching a new collection could use a 
style quiz to recommend pieces tailored to individual tastes, adding a 
personal touch to the experience.

Align your content with your product launch goals. Therefore, if 
you’re introducing a tech gadget, make an interactive video featuring a 
product demo to highlight its features in a compelling way. Use tools 
like chatbots to guide users through your offerings, or design 
infographics where users can click for more details. The key is to make 
the content relevant and fun, giving users a reason to stay engaged.

Share your interactive content across multiple channels. Promote it on 
social media with attention-grabbing visuals and captions, embed it on 
your website, or include it in email campaigns. An interactive poll about 
a trending topic, for instance, can drive traffic to your site while also 
sparking discussions that tie back to your product.

Use analytics to track participation rates, shares, and conversions 
generated by your interactive content. 
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The data will help you refine your strategy and better understand what 
resonates with your audience.

Interactive content is a creative way to connect with your audience 
during a product launch. By encouraging participation and 
delivering value through engaging formats, you can ignite 
curiosity, build relationships, and inspire action.
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Story Behind
the Product 

17

Every product has a story, and sharing the journey behind yours can 
create a powerful emotional connection with your audience. 
Storytelling goes beyond listing features and benefits–it invites your 
audience to understand the vision, challenges, and passion that 
brought your product to life. This strategy is particularly effective 
during a product launch, where differentiation and emotional 
engagement are key.

People remember stories more than facts or figures. By revealing 
the inspiration behind your product, you give it a personality and 
purpose that resonates with your audience. 

For instance, a sustainable fashion brand might share how their 
product was created to combat fast fashion, explaining the 
craftsmanship, testing, and ethical practices involved.

Start by identifying the core values and mission that guided the 
creation of your product. Next, highlight the challenges you faced, 
the breakthroughs you achieved, and the impact you hope to 
make. Use authentic visuals, such as behind-the-scenes photos or 
videos, to bring the narrative to life as well. Lastly, share personal 
anecdotes from your team to make the story relatable and human.

Share your product’s story across all marketing channels. Create a 
dedicated section on your website for it, feature it in social media 
campaigns, and use it as the basis for video content or email 
sequences. Remember that a video that walks viewers through the 
product’s development journey is an easy way to capture attention and 
spark interest.

39

https://www.cyberclick.net/numericalblogen/what-is-a-vision-statement-definition-and-examples


50 Digital Marketing Strategies to Launch Your Product

Ask your audience to share how they relate to your mission or how 
your product aligns with their values. Post some of their responses 
to build a sense of community and deepen engagement.

Telling the story behind your product is more than a marketing 
tactic—it’s a way to create a genuine connection with your audience. 
By sharing your journey, you invite customers to connect with your 
vision and become part of the narrative, making your product launch 
significant.
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Social
Listening

18

Social listening is a powerful strategy that allows you to tap into online 
conversations about your industry, competitors, and target audience. 
By analyzing customer needs, trends, and sentiment across social 
media platforms or other digital spaces like forums, you can set up the 
stage for a more successful product launch strategy. This means 
identifying opportunities to stand out and engaging directly with your 
target audience to build anticipation and drive interest organically.

Begin by tracking mentions of relevant keywords, including your 
product category, competitors’ names, and industry trends. 

Social listening tools can help you identify recurring themes, 
customer pain points, and emerging opportunities. For example, 
you might notice a gap in the market that your product can fill or 
uncover frustrations with competitors that your offering addresses 
more effectively, allowing you to adapt your marketing strategically.

Understanding what your audience is thinking or saying is key. By 
evaluating whether the discussions are positive, negative, or neutral, 
you can adjust your messaging to resonate with your audience’s 
emotions. 

Thus, if people express excitement about sustainable solutions, 
highlighting your product’s eco-friendly features to boost its appeal.

Social listening also opens the door for real-time engagement. You can 
join conversations to answer questions, address concerns, or build 
anticipation by sharing exclusive updates. This proactive approach 
helps you gain trust and position your brand as attentive and 
customer-focused.
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Gamification
and Augmented Reality

19

Gamification and augmented reality (AR) are two cutting-edge 
strategies that can turn your product launch into an unforgettable 
experience. By incorporating elements of play and immersive 
technology, you can captivate your audience, drive interaction, and 
stand out in a competitive market.

Gamification taps into the human desire for rewards, competition, and 
achievement. Incorporating game-like elements such as 
challenges, leaderboards, or rewards into your product launch 
creates a sense of excitement and involvement. 

This could be a points-based challenge for sharing content or 
completing tasks related to your product that motivates users to 
engage and spread the word.

Augmented reality takes engagement to the next level by merging the 
physical and digital worlds. AR allows your audience to interact with 
your product virtually, providing a hands-on experience without 
requiring a physical presence. 

Combining these two strategies can be a recipe for success. For 
example, a scavenger hunt using AR, where participants unlock 
rewards by completing tasks in real-world locations, is a creative 
way to generate buzz and draw attention to your product. Gamified 
AR experiences can also encourage users to share their participation 
on social media, further expanding your reach.

A beauty brand could let users try on mascara through an AR filter, or a 
furniture brand could offer an app for consumers to visualize how items 
fit into their homes. 
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To maximize impact, promote your gamified or AR-driven experiences 
across social media, email campaigns, and your website. Use 
eye-catching visuals and clear instructions to invite participation and 
call attention to the unique aspects of your launch.

Gamification and AR are not just tools for entertaining your 
audience—they are powerful ways to drive interaction and make your 
product launch creative. By offering engaging experiences, you create 
a deeper connection with your audience while showcasing the 
innovative side of your brand.
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Free Trials
or Sampling

20

Offering free trials or sampling is one of the most effective ways to 
introduce your product to potential customers by letting the product 
speak for itself. As a result, create a direct connection that can lead to 
conversions and loyalty.

When customers try your product without any upfront commitment, 
they can evaluate its benefits in a risk-free environment. This 
hands-on experience removes barriers to purchase and helps build 
confidence in your brand. Imagine a software company offering a 
14-day free trial to allow users to explore features before deciding if it 
satisfies their needs, or a skincare brand that distributes sample-sized 
products to generate interest.

Focus on simplicity and accessibility. Make it easy for customers to 
sign up for a free trial or receive a sample, whether through your 
website, an app, or in-store promotions. Clearly communicate what 
they’ll gain from trying the product, and provide guidance or tips to 
maximize their experience. Tutorials or demo videos may help users 
better understand how to use the product effectively.

Stay connected with your audience throughout the trial or 
sampling period. Use emails, in-app messages, or other follow-up 
methods to address common questions and draw attention to key 
features or benefits. 

This continuous communication can help maintain interest and guide 
users toward making a purchase.

Consider partnering with influencers, retailers, or subscription box 
services to distribute samples to a wider audience. 
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This approach not only increases visibility, but also allows you to reach 
customers who may not have discovered your product otherwise. Free 
trials and sampling give customers a tangible reason to believe in your 
product. 

By letting the quality and benefits of your offering shine through 
firsthand experience, you lay the groundwork for stronger relationships 
and long-term success. 
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Experiential and 
Sensory Marketing

21

Experiential and sensory marketing taps into the emotions and senses 
of your audience, creating lasting impressions and stronger 
relationships. By offering immersive experiences during your product 
launch, you can captivate your audience and leave them with 
unforgettable memories linked to your product.

People connect more deeply with brands through experiences that 
engage their senses and emotions. 

Experiential and sensory marketing gives your audience a reason to 
connect with your product on a deeper level. 

Focus on aligning the experience with your product’s core benefits and 
audience interests. Incorporate elements that stimulate sight, 
sound, touch, taste, or smell. 

Use your digital channels to invite your audience to participate and get 
excited about your product launch.

Hailey Bieber’s beauty brand, Rhode, has become famous for its 
sensory marketing campaigns. Many of the brand’s Instagram posts 
include collages or products near the food item they represent.

Encourage participation by adding interactive elements like games, 
challenges, augmented reality installations, or live 
demonstrations. 

Create opportunities for attendees to share their experience on social 
media with branded hashtags, improving the reach of your campaign. 
Post key moments from the experience to keep the conversation 
going after the event.
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Image Source: Rhode on Instagram
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Digital
Micro-Communities

22

Digital micro-communities are small, focused groups that form around 
shared interests, values, or goals. These niche communities offer an 
ideal platform for brands to engage authentically with their 
audience during a product launch. By becoming part of these 
spaces, you can drive conversations, gain insights, and establish 
loyalty.

Unlike large, impersonal audiences, micro-communities thrive on 
trust and close interaction. Members are more likely to participate in 
discussions, share feedback, and engage with content that aligns with 
their interests.

Start by identifying where your target audience gathers online. 
Platforms like Facebook Groups, Discord, Telegram, and niche forums 
are excellent places to begin introducing your product organically. 

Look for communities that align with your product’s purpose. For 
example, a sustainable fashion brand might engage with groups 
focused on eco-friendly lifestyles.

Approach these communities with authenticity. Share valuable 
content, such as tips, tutorials, or behind-the-scenes stories related to 
your product.

Hosting live Q&A sessions or offering exclusive previews to community 
members can also create excitement around your launch.

If an ideal micro-community doesn’t already exist, consider 
creating one. Build a space where your audience can connect, share 
experiences, and interact directly with your brand. 
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Use this opportunity to gather feedback and refine your launch 
strategy based on real user insights.

Digital micro-communities offer a focused, authentic way to connect 
with your audience during a product launch. These lasting 
relationships can amplify the impact of your launch.
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Interaction in
Online Forums

23

Look for forums where your target audience is already active. Research 
relevant topics and keywords to find discussions related to your 
product’s niche. Platforms like Reddit, Quora, or specialized forums 
within your industry can also be great starting points.

Consistency is fundamental. Regular participation in these 
communities helps you build relationships and gain visibility over time. 
They provide a long-term channel for building relationships and gaining 
advocates for your brand. 

By prioritizing these types of interactions, you create a dedicated 
audience that grows with your product. Respond to comments, ask 
thoughtful questions, and encourage discussions that tie back to the 
interests of the group. 

Use forums to share announcements, answer questions about your 
product, and provide exclusive insights. Avoid hard-selling and 
instead focus on building trust by participating in conversations and 
addressing questions. For example, hosting an AMA (ask me 
anything) session on Reddit can generate excitement and offer a 
platform for direct interaction with potential customers. 
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Employee-Generated
Content

24

Content created by internal teams gives you the chance to present 
your brand’s expertise during a product launch. From blog posts and 
videos to case studies and infographics, internal content reflects your 
team’s knowledge and passion, giving your audience an insider’s 
perspective on your product. 

Content created in-house carries a level of authenticity and authority 
that is hard to replicate. Your internal team knows the product better 
than anyone else and can communicate its value in a way that 
resonates deeply with your target audience. 

For example, a product manager can write a blog detailing the 
development process, or a customer success team can create a video 
addressing common questions. Employee-generated content, such 
as team interviews or personal insights, adds a human element 
that builds trust with your audience.

Encourage team members to contribute based on their expertise. 
Developers can share technical insights, while marketing professionals 
can provide strategic tips. 

Let your employees or collaborators become ambassadors of your 
brand by creating content on their personal profiles, showcasing the 
human side of your product. Organize brainstorming sessions to 
identify content ideas that align with your product’s value proposition 
and your audience’s needs.

Share the content across your owned channels, including your website, 
social media platforms, and email campaigns. Repurpose pieces for 
different formats to maximize their reach—a detailed blog post can 
become a series of short social media updates or an infographic. 
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Beyond the launch, internally created content serves as a lasting 
resource for educating and engaging your audience. It also reinforces 
your team’s role as thought leaders in your industry, creating a 
deeper connection with your brand.

Content created by internal teams positions your brand as 
knowledgeable and approachable. By drawing on your team’s expertise 
and creativity, you can craft compelling messages that resonate with 
your audience and support a successful product launch.
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Email 
Storytelling Series

25

To stay competitive, brands need to optimize content for voice search 
and voice assistants, guaranteeing that product details are easily 
accessible through all devices. This could mean structuring emails for 
voice readability or integrating audio snippets that help customers 
make informed purchasing decisions, especially when they’re 
multitasking or using hands-free devices. In addition, interactive 
emails are set to become a major trend. Features like surveys, 
spin-to-win wheels, or clickable product buttons that respond to user 
actions can create engaging experiences that stand out in crowded 
inboxes. 

Additionally, by using a sequence of narrative-driven emails, you can 
draw readers into your brand and product’s story. Stories resonate with 
people because they tap into emotions by creating a personal 
connection. Rather than simply promoting your product, a storytelling 
approach invites your audience to come along on the adventure. 
Sharing how your product idea came to life or unveiling the people 
behind its development can make your audience feel more invested in 
your brand.

Break your story down into digestible chapters spread across several 
emails. 

Begin with an engaging introduction that sets the stage, such as the 
problem your product solves or the inspiration behind it. Follow with 
behind-the-scenes insights, customer testimonials, or milestones 
leading up to the launch. End the series with a strong call to action that 
encourages readers to try your product or share their thoughts.
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Include elements that prompt reader participation. Use polls, 
questions, or links to exclusive content, such as videos or 
downloadable resources. You could even invite your audience to vote 
on their favorite product feature or share their own experiences related 
to the product’s purpose. Use your website, social media, and existing 
email lists to promote the series. 

Tease the story with snippets or visuals to build anticipation, and 
emphasize the value readers will gain by subscribing.

After the product launch, keep the narrative alive by sharing 
updates, success stories, or future developments. A storytelling series 
isn’t just about the launch—it’s a way to sustain interest and deepen 
the relationship with your audience.

An email storytelling series transforms your product launch into a 
narrative journey, turning readers into loyal advocates. By sharing 
authentic, engaging stories, you invite your audience to connect with 
your brand on a deeper level.
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Expanded Content
Based on FAQs

26

Building expanded content around frequently asked questions (FAQs) 
is a powerful way to provide clarity, build trust, and guide your 
audience during a product launch. By providing in-depth answers to 
common queries, you simultaneously meet customer needs and 
create content that can drive organic traffic and engagement.

FAQs reflect the real concerns and interests of your audience. Turning 
these questions into detailed blog posts, videos, or infographics allows 
you to address them comprehensively. For example, a fitness brand 
launching a new product might expand on a question like, “How does 
this product fit into my routine?” with a blog post that includes tips, 
benefits, and testimonials.
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Start by gathering the most common questions about your product or 
industry. Use feedback from customer inquiries, social media, or 
pre-launch surveys to identify these topics. Create content that 
goes beyond simple answers by offering actionable insights, examples, 
or visual aids. For instance, a software company could turn a question 
about installation into a step-by-step video tutorial.

Optimizing FAQ-based content with relevant keywords can improve 
your search rankings and drive traffic to your website. Phrase your 
answers in a conversational tone that mirrors how users might search 
online. This increases your chances of appearing in search results or 
voice searches.

Expand your reach by repurposing the same content across 
multiple channels. Turn a detailed blog post into a series of Instagram 
Stories, a LinkedIn article, or a video for YouTube. This approach allows 
you to engage different audience segments while reinforcing your 
message.

During a launch, FAQ-based content acts as a resource hub for your 
audience. It answers their concerns, reduces hesitation, and provides 
confidence to move forward with a purchase. Sharing this content 
across your website, emails, and social media ensures accessibility at 
every touchpoint. Expanded FAQ content transforms simple questions 
into opportunities to educate, connect, and convert.
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Paid Strategies
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Native Advertising
and Branded Content

27

Native advertising and branded content are powerful strategies for 
introducing your product in a way that feels natural and engaging to 
your audience. Native ads are designed to match the format and 
function of the platform they’re on, making them less intrusive and 
more likely to be consumed. For example, a sponsored article on a 
popular news website can educate readers about a problem your 
product solves, while integrating your brand into the content. This 
subtlety builds trust and piques interest. 

Branded content focuses on creating content that entertains, 
informs, or inspires while highlighting your product or brand 
values. 

A branded video about how your product impacts real people’s lives 
can evoke emotion and strengthen your audience’s connection to your 
brand.

Identify platforms where your target audience spends their time. For 
native ads, social media platforms like Instagram, TikTok, and LinkedIn, 
or publishing sites such as BuzzFeed, are excellent options. For 
branded content, consider collaborations with influencers, media 
outlets, or create long-form videos that live on your website or 
YouTube channel.

During your product launch, use native ads to reach a broad audience 
quickly and branded content to build deeper engagement. Combine 
both strategies for maximum impact—native ads can drive traffic to 
your branded content, creating a cohesive experience that leads 
your audience through the awareness and consideration stages.
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Measure the performance of your campaigns through metrics like 
engagement rates, click-through rates, and time spent on content.

Use these insights to refine your approach and focus on what resonates 
most with your audience.

Native advertising and branded content allow you to present your 
product in an authentic, impactful way. By meeting your audience 
where they already are and sharing value-driven content, you can 
create a product launch that drives both awareness and action. 
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Programmatic
Advertising

28

Programmatic advertising leverages automation and data to deliver 
highly targeted ads to the right audience at the right time. For a 
product launch, this approach allows you to maximize efficiency and 
reach while minimizing wasted ad spend, making it an invaluable tool 
for driving awareness and conversions.

Unlike traditional ad spending, programmatic advertising uses 
algorithms to automate the purchasing of ad inventory across 
multiple platforms. 

It analyzes data such as demographics, interests, and browsing 
behavior to make sure that ads are shown to audiences that are most 
likely to engage. During a product launch, programmatic campaigns 
can target users who have shown interest in similar products.

Programmatic advertising allows you to scale your campaigns quickly 
and adjust them in real time. This means you can test multiple ad 
creatives and placements simultaneously to identify what works best. 
For instance, you can run A/B tests on different headlines or visuals 
and refine your campaign based on live performance data.

Programmatic advertising supports a variety of formats, including 
display ads, video ads, and even native ads. These ads can appear 
across platforms like websites, social media, and mobile apps. During a 
product launch, video ads can be particularly effective in showcasing 
your product’s features and benefits, while display ads can drive traffic 
to your landing page.
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One of the most powerful features of programmatic advertising is the 
ability to personalize and retarget. For example, you can serve tailored 
ads to users who visited your website but didn’t convert, reminding 
them of your product and encouraging them to return.

Use analytics tools to monitor key performance indicators such as 
impressions, click-through rates, and conversions. These insights allow 
you to refine your campaign throughout the launch period, optimizing 
for maximum impact.

Programmatic advertising is a dynamic and data-driven method to 
amplify your product launch. By automating ad buying and targeting, it 
helps you reach the right audience with precision, making your 
campaigns more effective and impactful.
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Augmented Reality (AR)
Ads for Immersive Experiences

29

Augmented reality (AR) ads bring a new dimension to product launches 
by giving your audience access to your product through their mobile 
devices or AR-enabled platforms. To fully utilize AR advertising, brands 
often need to invest in premium AR-enabled platforms or tools, 
ensuring a high-quality, hassle-free experience that drives 
engagement and conversions.

AR ads allow users to visualize your product in their environment or 
interact with it virtually, which builds excitement and provides a 
practical understanding of its features. Develop AR experiences that 
align with your product’s core value. 

Interactive features, such as 3D product views or virtual fitting rooms, 
can make your audience feel more connected to your brand. 

Social media platforms like Instagram, Snapchat, and TikTok offer 
built-in AR ad capabilities. These tools make it easier to reach large 
audiences while delivering personalized and creative experiences. 
Partnering with these platforms allows you to create filters or lenses 
that showcase your product in an innovative way.

AR advertisements naturally encourage sharing, as users love to 
post different and fun experiences. 

Incorporate social-sharing options within the AR experience to amplify 
your campaign’s reach and create buzz around your product launch.

Track metrics such as interaction time, customer engagement, and 
shares to understand how well your AR campaign is performing. 
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These insights help you refine your approach and create even more 
impactful experiences in future campaigns. AR ads provide a 
cutting-edge way to connect with your audience during a product 
launch. 

By offering engaging and immersive experiences, you can leave a 
lasting impression that sets your brand apart.
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Podcast and Audio
Streaming Ads for Targeted Reach

30

Tap into the growing popularity of podcasts and audio streaming 
platforms to deliver highly targeted ads. Platforms like Spotify, Apple 
Podcasts, Pandora, and niche streaming services allow brands to reach 
audiences based on their listening habits, interests, and demographics. 
By sponsoring podcast episodes or creating dynamic audio ads, 
businesses can establish emotional connections with listeners in a 
non-intrusive way. 

Podcasts are known for their loyal and attentive audiences. Ads 
delivered during a podcast are often trusted more because they 
come from a host the audience already values.

A fitness brand could collaborate with a popular health podcast to 
highlight their new product, for instance, effortlessly weaving it into 
the show’s content.

Keep your message concise and relevant. Discuss your product’s 
unique value in a way that aligns with the podcast’s tone and audience. 
Consider host-read ads, where the podcast host shares your message 
in their voice, making the ad feel more personal. 

Moreover, Spotify and Pandora offer robust targeting options, allowing 
you to tailor ads based on age, location, music preferences, and more. 

Use analytics to measure ad performance, such as impressions, 
click-through rates, and conversions. This data allows you to refine 
your messaging and placement to maximize results. To maximize 
impact, invest in premium advertising slots or tools for audio ad 
creation.
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Podcast and audio streaming ads provide a unique opportunity to 
connect with your audience in a personal and engaging way. 

By leveraging these platforms, you can create targeted campaigns 
that align with your product launch goals and leave a lasting 
impression on listeners.
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Social Ads:
AI-Powered Social Campaigns

31

Social ads powered by AI offer marketers unparalleled opportunities to 
create highly targeted and engaging campaigns that drive product 
launch success. Each platform provides tools that marketers can use 
to reach the right audience and build momentum for their launch.

TikTok’s ecommerce capabilities allow marketers to integrate product 
discovery and purchasing directly into short-form videos. By creating 
compelling, entertaining content and pairing it with clickable links, you 
can easily guide potential customers from awareness to conversion all 
within the app. 

TikTok Shop transforms engaging videos into actionable sales tools. 
Smart+ Campaigns on TikTok leverage AI to analyze audience 
behavior and optimize ad placements in real time. Marketers can 
use this feature to focus on high-performing segments, refine 
targeting, and boost campaign results. This automation frees up time 
to craft creative, impactful ads, while TikTok’s AI optimizes audience 
engagement.

Pinterest’s generative AI tools empower marketers to design visually 
captivating ads. During a product launch, you can quickly generate 
tailored ad content that resonates with users’ interests, driving higher 
click-through rates.

Meta’s platforms provide powerful tools for targeting and creativity, 
enabling marketers to reach diverse audiences. Use features like 
Stories, Reels, and carousel ads to craft dynamic campaigns that focus 
on your product’s unique value and positioning. Advanced analytics 
help you track and optimize results.
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Collaborating with influencers (real and virtual) on FB and IG offers 
marketers an authentic way to connect with audiences. Meta’s new 
guidelines and reporting tools give marketers greater control over 
campaign outcomes.

LinkedIn’s advertising tools allow marketers to target decision-makers 
and professionals. Features like account-based marketing (ABM) help 
you deliver personalized content to key stakeholders.

In short, LinkedIn is an essential platform for launching B2B products 
and driving lead generation.

YouTube’s interactive video and shoppable ad formats give marketers 
a way to connect with users through compelling storytelling. By 
displaying your product in engaging, user-friendly formats, you can 
inspire action and reach a highly engaged audience during your 
launch.

Despite challenges, X remains a platform where marketers can 
experiment with creative ad strategies. Evaluate its effectiveness 
during your product launch by closely monitoring campaign 
performance and adjusting strategies based on real-time data.
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Performance-Driven
SEM

32

Search engine marketing (SEM) allows you to find high-intent users at 
the moment in which they are searching for solutions that your product 
provides. A performance-driven SEM strategy focuses on generating 
measurable results by optimizing keywords, ad copy, and bids to align 
with your goals. 

During a product launch, SEM can drive qualified traffic to your landing 
pages, boost brand visibility, and convert interested users into buyers. 
In other words, by analyzing search intent and tailoring campaigns, you 
can connect with users actively looking for what you offer, giving your 
launch a competitive edge.

Google Ads leverages AI to facilitate campaign management and 
provide actionable insights. During a product launch, AI-generated 
campaigns analyze data like user behavior and market trends to 
automate ad creation, targeting, and budget allocation. The AI also 
generates detailed performance reports, highlighting which campaigns 
are delivering the highest ROI. These tools allow you to focus on 
creative strategy while the AI handles complex optimizations, 
helping you connect with the right audience at the right time.

Diversified search strategies involve targeting multiple platforms and 
search engines to maximize your reach. While Google dominates the 
search landscape, incorporating platforms like Bing, DuckDuckGo, and 
even YouTube can help you tap into new audience segments. For a 
product launch, this approach allows you to reduce reliance on a 
single platform and test which channels perform best for your 
target market. Crafting ad campaigns tailored to each platform’s 
audience ensures you capture attention across a broad spectrum of 
users.
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Niche audience targeting allows you to focus your advertising efforts 
on highly specific groups that align with your product’s unique value 
proposition. 

Use data such as demographics, interests, and purchasing behaviors 
to craft campaigns that speak directly to the needs and preferences of 
these segments. 

For brands targeting the Chinese market, Baidu Advertising offers a 
powerful platform to connect with millions of users. As China’s leading 
search engine, Baidu allows you to launch tailored campaigns that 
resonate with local audiences. 

By leveraging Baidu’s extensive targeting options and localized ad 
formats, you can create culturally relevant ads that drive traffic and 
conversions. This is especially critical during a product launch, where 
understanding and appealing to regional preferences can make all the 
difference.
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360°
and Interactive Videos

33

360-degree and interactive videos, combined with paid video 
campaigns, are transformative tools for creating engaging experiences 
during your product launch. These formats allow viewers to actively 
explore your content, making them feel like participants rather than 
passive observers. By immersing your audience in a visually rich, 
interactive environment, you can communicate your product’s value in 
a memorable way.

These videos provide a complete view of your products or setting, 
giving users control to explore them from different angles. 

A travel company, for instance,  could use 360-degree videos to 
showcase a destination, letting viewers virtually “walk” through 
key attractions.

Interactive videos go a step further by incorporating clickable 
elements, such as hotspots, quizzes, or calls to action. These features 
allow viewers to engage directly with your content, making the 
experience personalized and action-driven. Keeping this in mind, a 
fashion brand might use an interactive video to let users click on 
clothing items for details or purchasing options. 

Combining these formats with paid video campaigns on platforms like 
YouTube, Facebook, and Instagram amplifies their reach and impact. 
Paid campaigns ensure that your content reaches a highly 
targeted audience, driving awareness and engagement during 
your product launch. Use paid placements to promote virtual tours, 
product demonstrations, or storytelling videos that highlight your 
product’s unique features.
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Platforms like YouTube, Facebook, and Instagram support 360-degree 
and interactive videos, making it easy to distribute your content to a 
wide audience. 

Social media campaigns, email marketing, and landing pages can 
further amplify your reach and engagement. Paid video ads on these 
platforms guarantee that your message gets in front of the right 
audience, increasing visibility and driving conversions.

By incorporating 360-degree and interactive videos into your product 
launch strategy and leveraging paid video campaigns, you create 
immersive experiences that capture attention and leave a lasting 
impression. These tools allow you to communicate your product’s story 
in a way that resonates with your audience.
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Workshop or
Paid Training Sessions

34

Workshops and paid training sessions offer a hands-on way to connect 
with your audience during a product launch. Organize live or 
pre-recorded sessions that offer valuable insights related to your 
product's industry or use cases. Use these sessions to educate your 
audience while also showcasing your product’s benefits. 

Workshops create a direct line of communication between your brand 
and potential customers. They offer an interactive format where 
participants can ask questions, gain insights, and experience your 
product in a supportive environment.

A tech company launching a new software could host a training 
session to guide users through its features, helping them understand 
its value firsthand.

Tailor your workshops to address the specific challenges or interests of 
your audience. Break content down into manageable segments and 
include interactive components like live demos, Q&A sessions, or 
collaborative activities. 

Paid training sessions signal the value of your offering and attract 
participants who are actually interested. 

Providing exclusive materials or certifications can add perceived 
value and create a sense of accomplishment for attendees. 

Market your sessions through email campaigns, social media, and 
targeted ads. Make the benefits of attending, such as gaining practical 
knowledge or exclusive insights into your product, very clear. 

73



50 Digital Marketing Strategies to Launch Your Product

Encourage past attendees to share their experiences to attract new 
participants.

Workshops and paid training sessions allow you to create lasting 
connections while showcasing the benefits of your product. By 
offering a space for learning and interaction, you can generate 
interest, establish credibility, and drive conversions during your 
product launch.
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Develop an App
for Your Product

35

Creating an app for your product is a powerful strategy to connect with 
your audience during a product launch. An app provides a personalized 
and convenient platform for users to explore your product’s features, 
interact with your brand, and access exclusive content or tools.

Apps create a direct channel between your brand and your 
audience. They allow users to interact with your product in a tailored 
environment, offering functionalities that go beyond your website. For 
example, a fitness brand could develop an app with workout plans, 
progress tracking, and integration with their products, keeping users 
engaged and building loyalty.

Focus on simplicity and usability. Identify the features that will 
resonate most with your audience and align with your product’s value. 
For instance, a skincare brand could include personalized routines, 
ingredient information, and push notifications for new product 
launches. Make sure that the design is intuitive, visually appealing, 
and optimized for both iOS and Android platforms.

Launching an app alongside your product provides an interactive way 
for users to learn more and engage. Include features such as AR 
try-ons, exclusive offers, or tutorials.

Leverage your marketing channels to drive app downloads. Use email 
campaigns, social media ads, and partnerships with influencers to 
highlight the app’s benefits. Offer incentives, such as early access to 
your product or special discounts, to encourage downloads during the 
launch period.
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Track user engagement through metrics like downloads, active 
sessions, and feature usage. 

Use this data to improve the app’s functionalities and create updates 
that keep users coming back.

Developing an app for your product allows you to deliver a standout 
and immersive experience that builds excitement and strengthens 
your connection with your audience. By providing added value 
through convenience and interactivity, an app can become a key 
driver of your product launch’s success.
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In-App
Advertising

36

77

In-app advertising enables you to connect with your audience directly 
within the apps they already use. By leveraging this format, you can 
place your product in front of users in a highly engaging and interactive 
environment, making it an ideal strategy for driving awareness and 
conversions during a product launch.

In-app ads integrate perfectly into the user experience, capturing 
attention without feeling overly intrusive. These ads leverage data from 
app usage to deliver highly targeted messages, increasing the 
likelihood of engagement. For example, a game app might show video 
ads for your product between levels, reaching users when they are most 
engaged.

In-app ads come in various formats, including banners, rewarded video 
ads, and native ads. Rewarded ads, for instance, offer users 
incentives like extra lives or in-game currency in exchange for 
watching your ad, creating a positive interaction with your brand. For a 
product launch, interactive video ads or playable demos can give users a 
direct sneak peek of your offering.

In-app advertising allows precise targeting based on user 
demographics, behavior, and preferences. Whether you’re launching a 
tech product, beauty item, or fitness solution, you can deliver ads to 
users most likely to be interested, optimizing your reach and relevance.

Work with popular apps in your niche to increase visibility. 
Collaborate with platforms like mobile games, streaming services, or 
lifestyle apps where your target audience spends their time. Use 
engaging creatives that align with the app’s style and offer a clear call to 
action, such as downloading your product’s app or visiting your landing 
page.
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Use analytics to track metrics like click-through rates, conversions, and 
user engagement. This data helps refine your campaigns and identify 
which formats and platforms yield the best results. 

By targeting the right audience and using creative ad formats, you can 
drive awareness, engagement, and conversions effectively.
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Live 
Commerce

37

Live commerce combines the immediacy of live video with the 
convenience of ecommerce, creating an engaging and interactive way 
to display your product during a launch. By hosting live shopping 
events, you can connect directly with your audience, answer questions 
in real time, and drive immediate purchases. TikTok Shop, for example, 
offers an easy shopping experience directly within the TikTok app, 
integrating shoppable links within live videos. This allows brands to tap 
into TikTok’s massive, engaged user base, driving sales and creating 
buzz in real time. The platform’s viral nature and algorithm help 
products gain visibility, making it an ideal space for product launches.

Live commerce creates a sense excitement by blending 
entertainment with shopping. Viewers feel more connected to your 
brand when they can see your product in action and have their 
questions addressed instantly. For instance, a fashion brand might 
host a live event where a stylist presents different ways to wear a new 
collection, encouraging viewers to buy directly through embedded 
links. 

Choose a format that suits your product and audience, whether it’s 
product demonstrations, tutorials, or Q&A sessions. Discuss key 
features and benefits, and create moments of exclusivity by offering 
limited-time discounts or first-access deals.

Platforms like Instagram Live, Facebook Live, TikTok, and Amazon Live 
are ideal for hosting live commerce events. These platforms allow you 
to integrate shoppable links directly into the live stream, making it 
easy for viewers to make purchases without leaving the event. 
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Build anticipation by promoting the event across your social media 
channels, email lists, and website. Use countdowns, teaser videos, and 
influencer collaborations to drive attendance. Highlight the benefits of 
joining live, such as exclusive offers or the opportunity to interact 
directly with your brand. 

Track metrics such as viewer engagement, click-through rates, and 
sales generated during the event. Use this data to refine future live 
commerce strategies and understand what resonates most with your 
audience. Live commerce transforms product launches into interactive 
and entertaining experiences.
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AI-Powered
Product Feed Optimization

38

Successfully launching a product in today’s competitive digital space 
requires more than just a great offering—it demands smart strategies 
that maximize visibility and campaign efficiency. One of the most 
effective ways to do this is by optimizing product feeds with 
AI-powered tools, ensuring better performance on paid advertising 
platforms like Google and social media.

Google Merchant Center has evolved significantly, introducing 
AI-driven features that make product catalog management easier and 
more effective. 

One of its standout updates is an AI-powered image editor that 
automatically enhances product visuals, making them more engaging 
and relevant. Since high-quality images play a crucial role in driving 
clicks and conversions, this feature helps brands improve their ad 
performance effortlessly. Another major upgrade is the new Merchant 
Center Next, which offers a more intuitive interface along with deeper 
insights into product performance, industry trends, and customer 
behavior. These updates help brands make more data-driven decisions 
and optimize how their products appear on Google.

Beyond Google, other AI-powered tools, like Feedest, are designed to 
refine product feed management. While details about Feedest are 
limited, it is positioned as a cloud-based solution that helps businesses 
improve the efficiency of their product feeds, ensuring that listings are 
well-optimized for various advertising platforms. Better-structured 
feeds translate to more effective ad placements and higher 
engagement.
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For any brand looking to maximize the impact of a product launch, 
integrating AI-driven product feed management isn’t just an 
advantage—it’s a necessity. 

Leveraging AI for product feed optimization brings clear advantages 
such as automation and efficiency. AI handles feed updates and 
adjustments, reducing manual work and minimizing errors. AI-powered 
image enhancement tools also make product listings more appealing, 
leading to better performance. 

Additionally, AI analyzes trends and keywords to generate 
high-converting product descriptions. Lastly, AI helps refine audience 
segmentation, improving ad relevance and conversion rates.
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Leverage Marketplaces
Like Amazon or Miravia

39

Selling on popular marketplaces like Amazon or Spanish-favorite 
Miravia is a strategic way to reach a wider audience during your 
product launch. These platforms offer an established user base, 
advanced advertising tools, and trusted infrastructure, making them 
ideal for introducing your product to new customers.

Miravia is a fast-growing marketplace that is part of Alibaba. Recently, 
it has been gaining more and more popularity in Europe. The brand 
focuses on curated, high-quality product offerings and an easy 
shopping experience.

While less familiar to U.S.-based audiences, Miravia represents a 
valuable opportunity for brands aiming to expand into international 
markets. If your product has global potential, Miravia offers tools and 
campaigns tailored to enhance visibility and engagement in its regional 
user base.

Platforms like Amazon have millions of active users searching for 
products daily. Listing your product on such marketplaces gives you 
immediate access to an audience that is already in a buying mindset. 

A successful launch on marketplaces requires well-crafted product 
listings. Focus on clear and concise product titles, high-quality 
images, and detailed descriptions that show key features and 
benefits. Adding customer reviews or testimonials can also build trust 
and influence purchasing decisions.

Marketplaces offer built-in advertising options like sponsored products, 
sponsored brands, and display ads. These tools allow you to target 
customers based on their search behavior, helping you position your 
product prominently during a launch. 
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SMS
Campaigns

40

SMS campaigns offer a fast and effective way to reach your audience 
directly on their mobile devices, making them a powerful tool for 
driving engagement and conversions during a product launch. With 
high open rates and immediate delivery, SMS campaigns make sure 
that your message cuts through the noise and reaches your target 
audience in real time.

SMS messages are one of the most direct forms of communication, 
with most messages being read within minutes. This immediacy is 
ideal for time-sensitive promotions, launch announcements, or 
event reminders. 

You can use SMS to notify subscribers about a limited-time discount or 
early access to your new product, creating a sense of urgency. 

Keep your message concise and impactful. Focus on delivering crucial 
information—what’s launching, why it matters, and how the recipient 
can take action. Include a clear call to action, such as a link to your 
product page or a code for an exclusive offer, to drive engagement and 
boosts conversions. Keep your message concise and impactful. 

Include a clear call to action, such as a link to your product page or a 
code for an exclusive offer, to drive engagement and boosts 
conversions.

Leverage audience segmentation to send personalized messages that 
resonate with specific groups. For instance, you might tailor your SMS 
content for VIP customers by offering them first access to your 
product, while new subscribers might receive an introductory discount.

84

https://www.cyberclick.net/numericalblogen/what-is-sms-marketing
https://www.cyberclick.net/numericalblogen/how-to-optimize-your-mobile-marketing-strategy


50 Digital Marketing Strategies to Launch Your Product

Combine SMS campaigns with email, social media, and in-app 
notifications for a cohesive launch strategy. 

Keeping all this in mind, you could send an SMS reminder about a live 
commerce event or follow up on an email promotion with a text that 
includes a direct link to purchase.

Schedule your SMS messages strategically to achieve the best 
results. Send notifications during peak hours when your audience is 
most likely to engage. Avoid sending messages too frequently to 
prevent overwhelming your subscribers.

SMS campaigns provide a direct and personal way to connect with your 
audience during a product launch. By crafting concise, targeted 
messages and integrating SMS content with your broader marketing 
efforts, you can drive awareness, engagement, and sales effectively.
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Collaborate with
Content Creators and Influencers

41

Collaborating with content creators and influencers presents you with 
unique opportunities to reach your audience, build trust, and generate 
excitement around your product launch. Influencers have established 
credibility within their communities, making them powerful advocates 
for introducing your brand to a wider, engaged audience.

Influencers bring authenticity and relatability to your marketing 
efforts. Their followers trust their recommendations, which can lead to 
higher engagement and conversions. For example, a beauty brand 
launching a new product might partner with makeup influencers who 
can mention the product in tutorials.

Selecting influencers whose audience aligns with your target 
market is critical. Focus on those who share your brand’s values and 
have an engaged following. Microinfluencers, with smaller but highly 
loyal audiences, often generate higher interaction rates compared 
to macroinfluencers.

Work with influencers to co-create content that feels genuine and 
aligns with their style. This could include unboxing videos, tutorials, 
giveaways, or behind-the-scenes looks at your product. 

Extend your reach by partnering with influencers across platforms like 
Instagram, TikTok, YouTube, and with bloggers. Each platform offers 
specific ways to exhibit your product—from short, engaging TikTok 
videos to in-depth reviews on YouTube.

Use influencers to build momentum ahead of your launch by teasing 
the product or offering sneak peeks. 
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Encourage influencers to share countdowns, host Q&A sessions, or 
announce exclusive offers to their followers. This approach creates 
anticipation and drives interest leading up to the launch.

Track key metrics such as engagement rates, clicks, and conversions 
to evaluate the success of your influencer collaborations. Use unique 
discount codes or affiliate links to monitor which influencers drive 
the most traffic or sales.

By collaborating with content creators and influencers, you can 
introduce your product in a way that feels authentic and engaging, 
helping you reach new audiences and generate positive results for 
your launch.
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WhatsApp
Business Campaigns

42

WhatsApp Business is a powerful tool for product launches, offering 
a direct, personalized, and interactive way to connect with 
customers. While not as widely used in the U.S., WhatsApp holds 
significant popularity in markets like the UK, where businesses can 
leverage it to build meaningful relationships with their audience and 
drive conversions.

WhatsApp is a preferred communication platform in the UK, with 
users relying on it for both personal and professional interactions. 
The app’s familiarity and ease of use make it an ideal channel for 
reaching customers where they already spend their time. 

By using WhatsApp Business, brands can create a conversational and 
customer-centric approach to product launches.

The product catalog feature allows you to show your products in an 
organized and visually appealing way. This tool is especially effective 
for small and medium-sized businesses looking to share product 
details directly with customers. During a product launch, for 
instance, you can send a message introducing your new line and 
include links to specific items in your catalog.

WhatsApp Business enables businesses to segment their audience 
and send tailored messages accordingly. For example, a fashion 
brand can send updates about a new collection to customers based 
on their past purchases or preferences. This approach increases the 
likelihood of engagement and builds customer loyalty.
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Improve your campaign by including videos, images, and voice 
messages. A food delivery service launching a new menu may share 
mouth-watering visuals and videos of the dishes to entice customers. 
Rich media makes the messaging experience more engaging and 
unforgettable.

Combine WhatsApp campaigns with click-to-chat ads on platforms like 
Facebook and Instagram to direct users to WhatsApp conversations. 
This integration simplifies the customer journey, allowing potential 
buyers to ask questions or place orders directly on the app.

Use WhatsApp Business’s built-in analytics to track metrics such 
as message delivery rates, open rates, and response times. 

These insights help refine your approach and make sure that your 
campaigns are aligned with your audience’s expectations.
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Video Ads
on YouTube

43

YouTube is one of the most influential platforms for video advertising, 
offering diverse formats to capture audience attention and drive 
engagement. With over 2 billion active users worldwide, YouTube 
provides the perfect stage for launching your product and reaching a 
wide and varied audience.

YouTube’s combination of reach and engagement makes it an 
unmatched platform for demonstrating your product in action. Its 
video-first nature allows you to show off your product’s unique 
features and benefits in a compelling and visually rich way. 

Whether you’re targeting tech enthusiasts, beauty lovers, or fitness 
fans, YouTube offers many opportunities to connect with niche 
audiences.

YouTube offers a range of ad formats to suit different goals. 
Skippable in-stream ads allow users to view your ad before or during 
videos, giving them the option to skip after five seconds. Non-skippable 
ads, bumper ads, and discovery ads are excellent choices for creating 
concise, impactful messages. For example, a six-second bumper ad is 
perfect for delivering a memorable product tagline or visual 
highlight.

The first few seconds of your ad are critical—use them to present your 
product’s main value or pose a question that sparks curiosity. Here, a 
food brand launching a new product might show a close-up of the 
product in use, paired with an engaging voiceover or text overlay.
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Use YouTube’s advanced targeting tools to zero in on your ideal 
audience. You can target based on demographics, location, interests, 
or even specific keywords. This precision allows you to tailor your 
message to resonate with your audience’s preferences and needs.

Pair your video ads with an organic YouTube content strategy. 
Posting tutorials, behind-the-scenes videos, or customer testimonials 
alongside your ads can create a cohesive brand presence and 
encourage viewers to further explore your channel.

YouTube video ads offer an unmatched opportunity to display your 
product through creative and engaging visuals. By selecting the right 
ad format, crafting compelling content, and targeting the right 
audience, you can create impactful campaigns that drive results during 
your product launch.
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Paid
Parternships

44

Paid partnerships allow you to collaborate with trusted brands, 
influencers, or organizations to amplify your product launch. You could 
also partner with niche blogs or online magazines to write sponsored 
articles or reviews about your product. These partnerships not only 
increase visibility but also lend credibility to your campaign by 
associating your product with established names in your industry.

Partnerships allow brands to take advantage of the trust and reach of 
the other entity’s audience. Whether you’re working with a social 
media influencer, an industry expert, or a complementary brand, 
these collaborations introduce your product to a highly relevant 
audience. 

The success of a paid partnership depends on alignment. Look for 
partners whose audience aligns with your target market and whose 
values complement your brand. For instance, a tech company 
launching a new gadget might collaborate with a popular YouTube 
creator specializing in product reviews. Paid partnerships can include 
sponsored content, co-branded campaigns, or exclusive 
collaborations. Sponsored social media posts or blogs allow your 
partner to talk about your product authentically, while co-branded 
campaigns can feature your product alongside complementary 
offerings, creating a mutually beneficial promotion.

Work with your partner to integrate your product into their content in 
an organic way. Authenticity is key, so the promotion should feel 
natural and align with the partner’s typical style. 
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Encourage partners to share your collaboration across multiple 
platforms, such as Instagram, TikTok, YouTube, or their personal 
websites. This multichannel approach broadens the campaign’s reach 
and drives more traffic to your product page or launch event.

Use discount codes, affiliate links, or trackable URLs to measure the 
performance of each partnership. Monitor metrics such as clicks, 
conversions, and engagement to assess which collaborations deliver 
the best results.

Paid partnerships are a powerful way to build excitement and trust 
around your product launch. By aligning with the right partners and 
creating authentic, engaging content, you can reach new audiences, 
generate buzz, and drive positive results for your brand.
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Geo-Targeted
Ads

45

Geo-targeted ads allow you to focus your advertising efforts on specific 
locations, making sure that your product launch reaches the most 
relevant audience. By tailoring campaigns to geographic regions, you 
can connect with local customers and create a more personalized 
experience.

Geo-targeted ads let you concentrate your budget on areas where your 
target audience is most likely to engage. For example, a restaurant 
launching a new location can use geo-targeting to reach nearby 
residents and promote opening-day specials. Similarly, an ecommerce 
brand could target urban areas with high demand for its products.

Many platforms now integrate AI to refine geo-targeting. By analyzing 
location-based data, you can identify areas with the highest potential 
for conversions. For instance, AI tools can reveal trends like peak 
activity times or locations with the greatest customer density, 
helping you optimize ad delivery.

Geo-targeting allows you to tailor your message to resonate with 
local audiences. Include references to landmarks, regional events, or 
cultural nuances to make your ads more relatable. For instance, a 
fitness brand could promote outdoor running gear by referencing 
popular parks in the targeted city.

Geo-targeted campaigns work particularly well with mobile ads, as they 
reach users on the go. You can deliver location-based promotions or 
notifications, such as discounts available at nearby stores. This 
approach is especially effective for driving foot traffic during a launch 
event.
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Leverage platforms like Google Ads, Facebook, and Instagram to 
create geo-targeted campaigns. These tools allow you to define 
specific areas—from entire cities to small neighborhoods—and adjust 
your ad spend accordingly.

Track metrics such as clicks, conversions, and foot traffic attributed to 
geo-targeted ads. Use this data to identify high-performing regions 
and refine your campaigns for future launches.

Geo-targeted ads provide a powerful way to connect with local 
audiences and maximize the impact of your product launch. This 
approach can be especially useful when it comes to events, 
workshops, or region-specific product launches. 

By focusing on specific locations and tailoring your message, you can 
create sincere connections that drive engagement and sales.
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Remarketing
Campaigns

46

Remarketing campaigns provide a strategic way to re-engage users 
who have already interacted with your brand. Whether they visited 
your website, browsed your products, or abandoned their cart, 
remarketing allows you to stay top of mind and encourage them to 
take the next step. During a product launch, this approach can be 
especially effective in converting leads into customers.

Most users don’t convert on their first interaction with a brand. 
Remarketing keeps your product visible by targeting users who 
have already shown interest. 

For instance, if a customer browses a product page but doesn’t 
complete the purchase, remarketing ads can remind them of the item 
and provide additional motivation, such as a special discount or free 
shipping.

Tailor your ads based on user behavior. Use dynamic remarketing to 
display specific products or services that a user viewed. For example, 
an online retailer launching a new collection could serve ads displaying 
items the user already explored, along with complementary products. 

Thus, a travel agency could target users who searched for flights but 
didn’t book, promoting limited-time deals to encourage conversion.

Design your ads with clear calls to action and compelling visuals. Focus 
on the benefits of your product, or create a sense of urgency with 
phrases like “Limited Stock” or “Offer Ends Soon.” Pair these with 
eye-catching imagery to get people’s attention and drive clicks.

96

https://www.cyberclick.net/numericalblogen/what-is-remarketing-and-how-does-it-work


50 Digital Marketing Strategies to Launch Your Product

Avoid overloading users with too many ads, as this can lead to ad 
fatigue. Instead, set a balanced frequency cap and time your ads 
strategically. 

A reminder ad 24 hours after a cart abandonment, for instance, can 
nudge users to return without feeling intrusive.

Use analytics tools to monitor key metrics such as click-through rates, 
conversions, and return on ad spend (ROAS). Evaluate which strategies 
are driving results and adjust your campaigns to focus on 
high-performing segments.

Remarketing campaigns are a powerful way to reconnect with 
potential customers and boost conversions during your product 
launch. 

By targeting users who are already familiar with your brand and 
delivering personalized, well-timed messages, you can maximize your 
impact and drive significant results.

97

https://www.cyberclick.net/numericalblogen/roas-what-is-it


50 Digital Marketing Strategies to Launch Your Product

Affiliate 
Marketing Programs

47

Affiliate marketing programs offer an efficient way to broaden your 
product launch by leveraging the networks of affiliates to promote your 
brand. Affiliates earn a commission for driving traffic, leads, or sales, 
creating a mutually beneficial relationship that extends your reach and 
boosts conversions.

Affiliates act as brand ambassadors who connect with niche audiences 
that align with your target market. For instance, a fitness brand 
launching a new supplement can collaborate with bloggers or 
influencers in the health and wellness space, leveraging their 
established trust and audience engagement.

To launch an affiliate program, start by defining your goals and 
selecting the right platform. Tools or in-house software can help you 
manage tracking, payments, and performance metrics. Outline a clear 
commission structure—whether it’s a percentage of sales, a flat fee 
per lead, or a tiered system to reward top performers.

Partner with affiliates whose audience and content make sense for 
your product. Look for individuals or businesses with a proven track 
record of driving engagement and conversions. 

Equip your affiliates with the tools they need to succeed, such as 
banners, product images, videos, and pre-written copy. Clear 
communication about your product’s value and key selling points leads 
to consistency in their promotional efforts.

Use tracking tools to monitor clicks, conversions, and revenue 
generated by affiliates. This data allows you to identify high-performing 
partners and makes way for a better strategy. You might increase 
commissions for affiliates who exceed sales targets during the launch 
period.
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To create excitement around your product launch, offer bonuses or 
higher commissions during the launch window.

Limited-time incentives encourage affiliates to prioritize your 
campaign, driving more traffic and sales.

Beyond the launch, affiliate marketing can provide ongoing value 
by maintaining a steady stream of traffic and sales. Building strong 
relationships with affiliates creates a reliable network that continues to 
promote your brand long after the initial campaign.

Affiliate marketing programs are a cost-effective and scalable way to 
amplify your product launch. 

By partnering with the right affiliates and providing them with the tools 
to succeed, you can expand your reach and connect with new 
audiences.
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Link-Building
Strategy

48

A well-planned link-building strategy is essential for improving your 
website’s search engine ranking and driving organic traffic during a 
product launch. By earning high-quality backlinks from reputable 
websites, you increase your brand’s authority and make your product 
more visible to your target audience. Thus, it’s important to 
collaborate with high-authority blogs, industry websites, and 
online publications to feature your product in articles, reviews, or 
resource lists. Use outreach strategies to build relationships with site 
owners and make sure that your product gains visibility through 
credible and relevant sources.

Backlinks are a key ranking factor for search engines like Google. When 
trusted websites link to your content, it signals credibility and 
relevance, which helps improve your search visibility. 

The foundation of any link-building strategy is high-quality, 
shareable content. Focus on creating shareable resources that 
provide value to your audience, such as in-depth guides, industry 
reports, case studies, infographics, or interactive tools. For 
instance, a skincare brand could publish a comprehensive guide to 
understanding different skin types, making it an attractive resource for 
bloggers and websites to link back to.

Identify websites, blogs, and influencers in your niche and reach out 
with personalized pitches. Discus why your content or product is 
valuable to their audience, and suggest collaboration opportunities. 

Amplify your content through social media channels and press releases 
to attract more visibility and links. Sharing your launch news with 
journalists, influencers, and niche communities can lead to organic 
backlinks from articles, shares, and mentions.
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Partner with complementary brands, industry experts, or local 
businesses to exchange backlinks.

Picture a home decor company. This company could collaborate with 
interior design blogs to share resources or co-create content, 
benefiting both parties.

Use tools like Google Search Console or SEMrush to monitor the 
impact of your link-building efforts. Track metrics such as domain 
authority, referral traffic, and the number of backlinks earned to 
measure your campaign’s success.

A strong link-building strategy boosts your search visibility and 
establishes your brand as an authority in your industry. By focusing on 
quality content, strategic collaborations, and targeted outreach, you 
can create a long-lasting approach to driving organic traffic and 
building momentum for your product launch.
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AI
Agents

49

AI agents are transforming the way businesses interact with 
customers, offering real-time support and personalized assistance 
during a product launch. By leveraging artificial intelligence, brands 
can provide efficient communication, increasing engagement and 
driving conversions.

AI agents are available 24/7, allowing your brand to facilitate the 
sales process, improve customer satisfaction, address customer 
inquiries, and assist with purchases at any time, ultimately boosting 
your sales. This immediacy helps reduce friction in the buyer journey.

An AI agent on your product’s website can guide visitors by answering 
questions, recommending products based on specific needs, or even 
processing transactions.

AI-driven agents use natural language processing (NLP) to deliver 
personalized responses based on user inputs. During a product launch, 
they can recommend specific products based on user preferences 
or provide detailed information about new features. For instance, a 
tech brand could deploy an AI agent to explain how a new gadget 
works, tailoring the response to the customer’s knowledge level. 

AI agents can operate across platforms such as websites, social media, 
and messaging apps like WhatsApp. This multichannel presence allows 
you to meet customers where they are most active and offer real-time 
support. For example, an AI agent integrated into Facebook Messenger 
can notify followers about exclusive launch offers and assist with 
orders directly within the app.
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AI agents can proactively engage customers who are hesitating at 
the checkout stage. They might offer a discount code or clarify doubts 
about shipping and returns, turning a potential drop-off into a 
completed sale. 

Product launches often lead to a surge in customer inquiries, and AI 
agents can handle multiple conversations simultaneously, reducing 
wait times and maintaining customer satisfaction.

 During a flash sale, an AI agent can provide instant assistance to 
hundreds of users at once without delays. AI agents can gather insights 
into customer behavior and preferences. 

By analyzing interactions, you can identify common questions, pain 
points, and opportunities for improvement. This data can inform your 
ongoing marketing and product development strategies.

While AI agents are highly effective, it’s important to let users know 
when they are interacting with one. Offering an easy switch to a human 
representative when needed helps build trust and creates a positive 
user experience.

AI agents are powerful tools for creating meaningful customer 
interactions during your product launch. 

103



50 Digital Marketing Strategies to Launch Your Product

AI-Powered Personalized
Product Recommendations

50

AI-powered personalized product recommendations have 
revolutionized how brands connect with customers, creating tailored 
shopping experiences that drive purchases. AI tools suggest 
products that align with individual preferences, making them a 
valuable asset during a product launch.

Personalized recommendations create a sense of relevance and 
connection. When customers see products that match their interests, 
they are more likely to engage and make a purchase. AI algorithms 
analyze data such as search queries, purchase history, and even time 
spent on specific product pages. 

This data allows brands to predict what a customer might need or want 
next. For instance, a home goods retailer might recommend kitchen 
tools to a customer who recently purchased cookware, creating 
opportunities for cross-selling.

AI-driven tools adjust recommendations based on user behavior. 
During a product launch, these tools can prioritize trending items, 
bestsellers, bundles, or limited-time offers tailored to individual 
preferences. For example, an electronics brand could showcase 
accessories that complement a newly launched smartphone, 
encouraging additional purchases.

By integrating AI into all touchpoints, you can deliver a consistent 
and hyper-personalized shopping experience. For instance, an 
online bookstore could send an email with curated reading lists based 
on a user’s previous purchases or wish list.
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Personalized recommendations drive immediate sales as well as build 
customer loyalty. When customers feel understood and valued, they 
are more likely to return. Offering exclusive suggestions during a 
product launch creates a sense of VIP treatment, and as a result, 
long-term relationships.

Track metrics such as click-through rates, average order value, and 
conversion rates to assess the impact of these recommendations. 
Such insights can guide future campaigns and improve your approach.

AI-powered personalized product recommendations are what makes 
the difference when it comes to product launches, allowing brands to 
connect with customers on an individual level. 

By leveraging data, delivering tailored suggestions, and integrating 
these tools across channels, you can create a shopping experience 
that feels intuitive, engaging, and impactful.
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Conclusion

Launching a product requires a well-structured marketing strategy 
that combines creativity, data, and technology to maximize impact. 
Throughout this ebook, we have discussed 50 key strategies for a 
successful launch, ranging from organic strategies and paid 
advertising to innovations in artificial intelligence, interactive content, 
and immersive experiences.

Each technique presented is designed to attract, convert, and retain 
customers, adapting to current market trends and evolving consumer 
habits. From SEO optimization to live commerce, including social media 
campaigns, influencers, and programmatic advertising, all strategies 
share the same goal: effectively positioning your product and 
driving long-term sales.

The key to success lies in combining different tactics, measuring 
results, and optimizing in real time. With this approach, you will not 
only achieve a successful launch, but you will also lay the foundation 
for your brand’s growth in a competitive market. Now is the time to 
apply these strategies and make your product stand out. Success is in 
your hands!
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